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ABSTRAK
ANNISA PUTRI. 8215123429. PENGARUH HARGA, PROMOSI DAN CITRA
MEREK TERHADAP KEPUTUSAN PEMBELIAN MYLANTA DI
JAKARTAFakultasEkonomiUniversitas Negeri Jakarta 2017.Penelitian ini
bertujuan untuk mengetahui pengaruh harga, promosi dan citra merek terhadap
keputusan pembelian Mylanta di Jakarta serta untuk mengetahui variabel manakah
yang paling memberikan pengaruh dominan terhadap pengambilan keputusan
pembelian tersebut.
Populasi penelitian ini adalah masyarakat Kota Jakarta sebagai
responden.Pemilihan responden sebagai objek penelitian terkait pada masyarakat
konsumen Mylanta dan menggunakan metode purposive sampling, maka
penelitian ini mendapatkan 110 responden dengan jumlah responden valid 100
responden. Metode pengumpulan data dengan cara membagikan kuesioner kepada
responden. Structural Equation Model adalah adalah alat statistik yang digunakan
dalam penelitian ini. Teknik pengolahan data yang digunakan adalah dengan
menggunakan perangkat lunak Lisrel versi 8.80 (uji validitas, reabilitas dan uji t)
serta menggunakan skala Likertpada kuesioner. Hasil dari penelitian ini adalah (a)
harga memiliki hubungan yang positif signifikan terhadap pembelian produk
Mylanta di Jakarta, (b) promosi memiliki hubungan yang positif signifikan
terhadap keputusan pembelian produk Mylanta di Jakarta, (c) harga memiliki
hubungan yang positif dan signifikan terhadap citra merek.
Kata Kunci: Harga, Promosi, Citra Merek, Keputusan Pembelian
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ABSTRACT
ANNISA PUTRI. 8215123429. THE INFLUENCE PRICE, PROMOTION AND
BRAND IMAGE TOWARD PURCHASING DECISION OF MYLANTA IN
JAKARTA Faculty of Economic State University of Jakarta 2017.
This research conducted to describe the influence price, promotion and
brand image toward purchasing decision of Mylanta in Jakarta also to find out
which variables that provides the dominant influence of purchasing decision.
The population of this research is the community of Jakarta as the
respondents. The respondents, as the research objects are the people who use
Mylanta with purposive sampling as the method of this research, so there are 110
respondents with 100 valid data from this research. Questionnaire is the research
technique for this thesis. Structural Equation Model is the statistic methods that
used in this research. This research uses Lisrel version 8.80 as the software of
research technique (to prove the validity reliability and t-test) also Likert chart on
questionnaire as the measurement of questionnaire. The results of this research
shows that (a) price shows positive significant influence toward purchasing
decision of Mylanta in Jakarta, (b) promotion results positive significant influence
toward purchasing decision of Mylanta in Jakarta, c) price results positive and
significant influence toward brand of Mylanta in Jakarta
Keywords: Price, Promotion, Brand Image, Purchasing Decision
vQUOTES AND MOTIVATION
Speedy recovery and take care, hope you will be getting better and
recovered from all your matters someday. Whatever it takes, life must
go on. We have to embrace ourselves to face the future. Your life is in
your hands and God will do the rest. Just go ahead and don’t look back.
BrilliantiFaustina – February, 11th 2016
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When you feel fed up and tired of life, just take your time to be alone. You
could not choose where you do coming from or your family. The thing that
you could choose is your destiny and your vision in the future. What you
need right now is acceptance and keep going on.
Jessica Andia – June, 15th 2016
If you have a hard day, just grow stronger. This is how maturity
comes and builds. Use your eyes to see around, use your ears to
listen more and the important things, follow your heart says. If there
is nothing to do, just be silent. Remember, you need just to be
yourself. There is no people could change or influence you.
Mohammad Rizan – June, 23rd 2016
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